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S339 Media and Society Syllabus

This course takes a critical approach to the study of the production and consumption of
mass media, focusing on both the media industry in the United States and emerging
forms of global media. Drawing upon various media including television, radio, film, and
the Internet; the course will examine the economic and social organization of mass
media, the content of media messages, the relationship between media and the public, the
growth of new media technologies, and current dilemmas facing media policy makers.
The course assumes that mass media and the industries that produce media products play
significant cultural and political roles in contemporary societies.

Readings
Ewen, Stuart. PR: A Social History of Spin (Basic Books. 1996).

Fisherkeller, JoEllen. Growing Up with Television (Temple Univ. Press,
2002).

Gitlin, Todd. Inside Prime Time (U. California Press, 2000).

Hendy, David. Radio in the Global Age ( Polity Press, 2000).

Lessig, Lawrence. The Future of Ideas (Vintage Books, 2002).
Ramirez-Berg, Charles. Latino Images in Film (U. Texas Press, 2002).
Radway, Janice. Reading the Romance (U. North Carolina Press, 1991 ).

Plus hand-outs posted on Oncourse

Schedule of Readings

A Sociology of Mass Media

Read: Croteau and Hoynes, "Media and the Social World" (handout)
Kellner, "Cultural Studies, Multiculturalism, & Media Culture" (handout)

Introduction

Part 1 The Roots of Contemporary Media Culture: The History of PR
Read: Ewen, Parts 1,2,5, Coda

Commercial Logic and the Television Industry

Part II Read: Gitlin, Introduction, Prologue, chapters 1-5, 7-8, Epilogue
Banks, "MTV, Music Video, and Creative Expression"
Changing Media, Changing Stereotypes

Part I1I Read: Ramirez-Berg, Introduction, Chapters 1-3, 6-7, Backstory,

8.9,Conclusion
Gross, "Facing the Future" (handout)
O'Barr, "Representations of Others" (handout)

Part IV Media Audiences (1): Interpretation, and Resistance



Read: Radway, Introduction, Chapters 1-3,6, Conclusion

Media Audiences (2): Youth, Television, and Socialization

Farey Read: Fisherkeller, entire book
Buckingham, "Children's Media Rights" (handout)
Part VI Media and Globalization: The Case of Radio
Read: Hendy, entire book
Ang, "Global Media/Local Meaning" (handout)
Part VII New Media: Creativity, Community, and the Internet

Read: Lessig, entire book
Shapiro, "The Net That Binds" (handout)



